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Altmetrics facilitate monitoring and amplification

WHERE are audiences going for
information?

What are they saying?

Misinformation? Questions?
Confusion?

How are they engaging with clinical
trials, research publications, datasets?

How do channels correspond with
behavior?’

What research sohould you be sharing
where?
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RESEARCH WORKFLOW

* Discovery
e Reputation management
e Evaluation

Image credit: Flickr, pasukaru76






Who is doing all
this talking?












How are people
wing altmetrics?


















Key take-aways

« Data should be auditable, transparent, consistent

« A complement, not a replacement for traditional
metrics, and not just for articles

« Many areas in the research workflow where they can
be applied

« A key to understanding your audiences

« Speed of online dissemination and discussion makes
them essential

« Librarians play a vital role in championing best
practicel!






